
 
 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Marketing with Infographics  

The Visual Side Of Marketing 



 
 

Terms and Conditions 

 
LEGAL NOTICE 

 

The Publisher has strived to be as accurate and complete as possible 

in the creation of this report, notwithstanding the fact that he does 

not warrant or represent at any time that the contents within are 

accurate due to the rapidly changing nature of the Internet. 

 

While all attempts have been made to verify information provided in 

this publication, the Publisher assumes no responsibility for errors, 

omissions, or contrary interpretation of the subject matter herein. 

Any perceived slights of specific persons, peoples, or organizations 

are unintentional. 

 

In practical advice books, like anything else in life, there are no 

guarantees of income made. Readers are cautioned to reply on their 

own judgment about their individual circumstances to act 

accordingly. 

 

This book is not intended for use as a source of legal, business, 

accounting or financial advice. All readers are advised to seek services 

of competent professionals in legal, business, accounting and finance 

fields. 

 

You are encouraged to print this book for easy reading. 
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Foreword 

Here’s the state of affairs in marketing today: marketing business 

rivals are out there utilizing graphics in their marketing each and 

every day. Are you getting left in the dust! 

Anyone who wants to make any kind of name for themselves or 

impact in the marketing arena has got to get out there and learn, use 

and work hard so they may utilize graphics with the best of them. 

Did I hear you grumble? What do you mean, “Graphics do not really 

matter?” well, you better bet they do! 

Graphics help your prospects or site visitors (or potential prospects or 

site visitors) sort through the mountains of data they're exposed to 

each and every day. They help them comprehend and resonate with 

your marketing statements and the message you want to get across. 

Great visuals clarify your communication, and kick start all sides of 

your readers’ minds. So think about that again...Of course graphics 

matter! 

Wait, I think I can hear another grumble. You say, “I’m not artistic, so 

how in the world could I ever utilize graphics?” 

Calm down! 

Seriously, anybody may learn to utilize graphics. It takes a little 

knowledge and a little practice, but you can learn how to be up there 

with the best of them.  

 



 
 

How come graphics matter so much? 

 

A great deal of our marketing is done on the web. And on the web, 

SEO — or search engine optimization — allows individuals to find 

your site. 

 

Google makes you or breaks you when it comes to SEO, and their 

ever-evolving rules and standards now include your social media 

involvement. In other words, they’re looking to see how much and 

how frequently individuals interact with your business on Facebook, 

Twitter and Google+. 

 

And guess what step-ups social media engagement by over forty 

percent, according to a report by ROI Research? 

 

Graphics! 

 

Merely utilizing an image in your social media post boosts reactions. 

And more reactions on social media means Google ranks your site 

higher, so more individuals will find your business on the internet. 

Besides there is now a huge draw and use of Inforgraphics that can 

raise your sites visibility as well. 

 

Now you are saying, “I have no time”. 

 

Do not throw in the towel. It doesn’t have to take days and weeks like 

you might be thinking. 



 
 

 

There’s an easy way to incorporate graphics in your marketing. You 

do not have to make hundreds of them and sprinkle them everyplace. 

The idea is to be strategic about how you utilize them. You need to 

learn the basics, then practice till you’ve mastered them. 

 

This eBook will guide you through the process of using Infographics. 



 
 

Chapter 1  
Introduction  

 

What This EBook is All About  

The eBook will provide you with some of the most important 

information you need to know about using Infographics. You will also 

learn about the messages that can affect your target market, how to 

put Infographics together, about formatting, using your networks and 

much more.  

Of course, along the way you will also be taught the basic principles of 

the marketing that goes with it to ensure that you would have a clear 

image not only of the Infographics and how to put them together but 

also how to get people to pay attention to them.  

Since this form of marketing does not require a vast knowledge of 

graphic design, you are assured that you can adapt to it and it can 

easily incorporate it into your business plan.  

 

People Are Visual Beings 

“Something is happening. We are becoming a visually mediated 

society. For many, understanding of the world is being 

accomplished, not through words, but by reading images.” 

—Paul Martin Lester 



 
 

Is an image truly worth a 1000 words? In this age of multimedia 

systems and mass communication, it frequently seems so. Recent 

research backs up the concept that visual communication might be 

more mighty than verbal communication, suggesting in a lot of 

examples that individuals learn and retain info that's given to them 

visually much better than that which is solely supplied verbally.  

These are awesome findings to anybody whose work involves utilizing 

visual demonstrations to sway or instruct other people. Even more 

amazing is the news that nowadays, presenters have a lot of resources 

that have ever been available to them for producing and displaying 

the most visually robust programs possible.  

How come individuals remember what they see so much better than 

what they hear? One recent report on the subject depicts the evidently 

boundless capacity of long-term memory to store constructs and then 

points to reports that appear to point out that “Pictures have a direct 

route to long-term memory, every picture has its own info as a logical 

‘chunk’ or concept.”  

If that is so, then it follows that the more visual material in a 

demonstration or an ad or in content, the more memorable the info 

will be over the long-run.  

Visual communication is all over the place nowadays, from electronic 

media like internet pages and TV screens to environmental contexts 

like road signs and retail displays. Western civilization has gotten to 

be more dependent than ever on visual culture, visual artifacts, and 



 
 

visual communication as a mode of connecting and a means of 

formulating a social and cultural identity. 

However, what’s even more fascinating is that there's evidence to 

suggest that individuals not only communicate visually more than 

ever, they likewise communicate better if they communicate visually. 

This is a crucial revelation to those who produce presentations for 

work or education and who wish to make those presentations as 

commanding and effective as conceivable. 

Enter Infographics. Let’s look a little close at the subject. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Chapter 2: Just What Is An 
Infographic? 

 

 

Inforgraphics are graphic visual representations of information, data 

or knowledge specified to present complex data quickly and in a clear 

cut fashion. They may better cognition by using graphics to better the 

human visual system’s power to see patterns and trends. The 

procedure of making Inforgraphics may be referred to as data 

visualization, info design, or information architecture.  

 



 
 

The Basics 

Infographics have been around for a lot of years and lately the 

proliferation of a sum of easy-to-use, free of charge tools have made 

the production of Inforgraphics available to a big segment of the 

population. Social media web sites like Facebook and Twitter have 

likewise allowed for individual Inforgraphics to be dispersed among a 

lot of individuals around the globe. 

In papers, Inforgraphics are generally utilized to document the 

weather, as well as maps, site plans, and graphs for statistical 

information. A few books are almost totally made up of information 

graphics, like the book "The Way Things Work". As well, the images 

in USA Today are likewise an illustration of simple Inforgraphics 

utilized to transmit news and current events. 

Early human beings produced cave paintings and maps, artifacts that 

might be considered the very first examples of Inforgraphics. A few 

illustrations of early on Inforgraphics include an ancient map that 

dates back to around 7500 BCE, as well as imagery utilized by the 

people of Mesoamerica to describe journeys of previous generations. 

These artifacts frequently held a place as supportive elements to 

memories and storytelling, not as the stand-alone images frequently 

seen today. 

By the time 2000 rolled around, Adobe Flash-based animations on 

the Net had made use of a lot of key practices in producing 

Inforgraphics in order to make a assortment of products and games. 



 
 

Likewise, TV started to incorporate Inforgraphics into the viewers’  

world in 2000. One illustration of Inforgraphics use in TV and in pop 

culture is the 2002 music video "Remind Me." The video was made 

up completely of animated Inforgraphics. Likewise, in 2004, a French 

TV commercial utilized animated Inforgraphics as an ad tactic. Both 

of these video recordings and the attention they got have conveyed to 

other fields the potential value in utilizing Inforgraphics to describe 

complex material efficiently.  

But how do we use it in marketing today? 

 

 

 



 
 

Chapter 3: Figure Out What Your 
Message Will Be And Your Target 
Market 

 

To establish a firm foundation for your business, you have to first 

identify your distinctive customer and tailor your marketing pitch 

accordingly. 

With the present state of the economic system, having a well-defined 

target market is more crucial than ever. No one may afford to target 

everybody. Small businesses may effectively compete with big 

companies by going after a niche market. 

A lot of businesses state they target "anybody interested in my 

services." A few might say they target small business owners, 

homeowners, or stay-at-home moms. All of these targets are too 

broad. 

Targeting a particular market doesn't mean that you have to exclude 

individuals that don't fit your standards from purchasing from you. 

Instead, target marketing helps you to focus your marketing dollars 

and brand message on a particular market that's more likely to 

purchase from you than other markets. This is a much more low-cost, 

efficient, and effective way to reach likely customers and yield 

business. 

With a distinctly defined target audience, it's much more well-to-do 

to determine where and how to promote your company.  



 
 

Here are a few tips to help you specify your target market. 

Who are your present buyers, and why do they purchase from you? 

Look for basic characteristics and interests. Which ones bring in a lot 

of business? It's really likely that others like them could likewise 

benefit from your product/service. 

Who are your rivals targeting? Who are their present buyers? Don't 

go after the same market. You might discover a niche market that 

they're leaving out. 

Write out a list of every feature of your product or service. Next to 

every feature, list the advantages they provide (and the does good of 

those advantages).  

When you have your advantages listed, make a list of individuals who 

have a need that your advantages fulfill.  

Work out not only who has a requirement for your product or service, 

but likewise who's most likely to purchase it. Consider the following 

factors: 

• Age  

• Placement 

• Sex 

• Revenue level 

• Schooling level 

• Marital or family position 

• Line of work 

• Cultural background  



 
 

 

Or the more personal characteristics of an individual, including: 

• Personality 

• Mental attitude 

• Values 

• Concerns/hobbies 

• Lifestyles 

• Demeanor  

 

Determine how your product or service will fit for these people's 

lifestyle. How and when will they utilize the product? What 

characteristics are most likable to them? What media do they turn 

to for data? Do they read the paper, search online, or attend 

certain events? 

When you've determined a target market, make sure to think about 

these questions: 

 Are there adequate individuals that fit my standards? 

 Will my target truly profit from my product/service? Will 

they see a requirement for it? 

 Do I comprehend what drives my target to make choices? 

 Can they pay for my product/service? 

 Can I reach them with my subject matter? Are they easily 

approachable?  

 



 
 

Don't break your target down into overly small pieces! Remember, 

you may have more than one niche market. Think if your marketing 

message ought to be different for every niche market.  

If you may reach both niches effectively with only one message, then 

perhaps you have broken up your market too far. Likewise, if you 

determine that there are only fifty individuals that fit all of your 

standards, perhaps you ought to reevaluate your target. The magic is 

to discover that perfect balance. 

You may be postulating, "How do I find all this data?" Try searching 

online for research other people have done on your target. Search for 

magazine articles and blogs and forums where individuals in your 

target market convey their opinions. Seek survey results, or consider 

conducting a survey of your own. Ask your current buyers for 

feedback. 

Specifying your target market is the difficult part. When you know 

who you're targeting, it's much simpler to work out which media you 

are able to utilize to reach them and what marketing messages will 

resonate with them. 

 

 



 
 

Chapter 4:  
Designing Your Infographic 

 

It sounds so great. 

You make an Infographic. It drives traffic. Establishes links. Brings 

up brand awareness. 

Regrettably, it doesn’t always work the right way. 

A lot of Inforgraphics are fading into the dark corners of the internet.  

What could you do to prevent that outcome? How can you guarantee 

your Infographic returns shares, links, and traffic? 

 

Here are mistakes to avoid 

 Don't be self-indulgent. Don't always just be about the sale! 

Rather, share interesting statistics about your area of business, 

utilize humor to entertain, or supply in-depth things. 

 The central features individuals need to think about when 

purchasing your product 

 Critique your industry’s past or future; 

 Show how your product is made; 

 Share eccentric or fascinating facts about your business; 

 Compare products to help individuals make a choice; 

 Show use of your product. 



 
 

Don’t be too serious. Show a little personality and have some fun. 

Naturally, you ought to learn from the successes and failures of other 

Inforgraphics.  

Produce your own swipe file: 

 Use Infographic designs you like 

 Save quotes and captivating facts from a assortment of 

resources; 

 Produce a collection of great headlines; 

 Include inspirational blog posts and articles on assorted 

matters; 

 Keep track of your own thoughts for Inforgraphics. 

 Don’t copy other Infographic themes. 

 Don’t imitate. Don’t copy straight-out. 

 Get your own ideas. Develop your own style. 

 

Don’t develop your Infographic simply to establish links. Rather 

produce a great Infographic your target audience loves. Links are a 

by-product of producing amazing content. 

 

To produce an Infographic for your audience 

 Envisage your target audience; 

 Consider their needs and dreams. How may you assist 



 
 

 Consider other stuff they find intriguing. Can you link your 

theme to something else? 

 Be helpful to your target market. Entertain your audience – not 

simply yourself. 

 

You ought to be able to explain your Infographic in one sentence. You 

ought to have one overarching theme. 

Naturally, you may break down your big theme into sections. You 

may view one topic from assorted angles or include a number of tips 

or errors – as long as they all add to your one big theme. 

Are you simply scratching the surface or are you supplying in-depth 

material? 

Know about your subject. Don’t bounce all over the place; rather try 

to go deeper. 

An Infographic isn’t simply a visualization of statistics and 

information. You have to have a point to get across. 

Consider your big idea and the audience you’re going after. Will they 

find your stats intriguing? Will your audience feel good or take action 

after seeing your Infographic? 

Don’t share stats and information simply because you have them. 

 

 



 
 

Are you lulling your audience to sleep?  

You have to surprise individuals to make them pay attention: 

 Avoid perceptible material; 

 Discover off-the-wall or unexpected facts; 

 See your topic from a strange angle. 

Even the greatest Infographic won’t magically go viral. You have to 

work hard. 

Consider your target audience – which blogs are they studying? How 

can you become featured on these blogs? And how may you maximize 

social connections?  

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Chapter 5:  
Tools To Use In Creating Your 
Infographics 

 

Designing graphics is a many-sided and complex discipline. Its most 

widely utilized to describe PC artists who utilize software programs to 

produce digital art for use on sites or printed pieces, like ads or 

marketing content. The core elements of design are, shapes, texture, 

color, lines, and mass, and there are an assortment of strategies to 

produce these elements. 

 

Color 

Color is cautiously selected if producing graphics, and a lot of times is 

the last factor utilized in the process. Color may produce an emotional 

association with the audience, however lack of any color doesn't form 

a bad design. You may find color themes on the Internet. 

 

Shapes 

Shapes are virtually the basis of all design, starting with the contour 

of the design itself. They may be ornamental in nature or utilized to 

organize data. There are 3 sorts of shapes: abstract, geometrical and 

natural. Abstract shapes have no definite shape or symmetry. They 

likewise don't fall under any of the additional categories. Geometrical 



 
 

shapes are the core shapes you learn as a youngster: triangles, 

squares, rectangles and so forth. Natural shapes are what are 

outdoors. Leaves are an illustration of natural shapes. 

  

Texture 

In print, texture is constantly inherent based on the paper something 

is placed on. There are a lot of strategies to produce the look of 

certain textures for PC images. From embossing to glass, textures 

tend to be based on present design curves. For dateless design, utilize 

texture cautiously. What looks amazing now might appear dated 

soon. A few textures, like metallic looks, never go out of fashion. It all 

depends upon what you're producing. Web graphic movements seem 

to be the quickest shifting of all. 

 

Lines 

Lines have an assortment of functions inside design. In an 

Infographic or flowchart, they lead to the future element. A line below 

type adds accent. Lines on a form provide somebody a space to supply 

data. And occasionally, lines are simply another decorative element in 

a designer's tool case. The most crucial parts of a line are the weight 

and style. Lines might be slender or thick, dotted or straight; 

however, each line serves a particular purpose, even if it's simply 

looking pretty. 

 



 
 

Mass 

Mass in design is merely how large something is, like the size of the 

page or PC monitor. In addition to the size of the piece, the 

components on the piece likewise have their own mass; type, lines, 

shapes and additional graphics.  

 

Techniques 

There are a countless number of strategies utilized to produce great 

design; however, there are many that never go out of style. Whole 

books have been published on them. Typography utilizes text to 

produce designs with intriguing fonts, utilization of color, and 

numerous times varying sizes. Repeating takes an identical element 

and utilizes it frequently in a design. This is popular in bigger projects 

like books. White space is the idea of "designing" with void space. A 

lot of designers likewise use the Rule of Thirds to produce balance in 

their work, by designing everything based on imagined lines.  

 

Free Tools 

Infographics are everyplace, and we just can't seem to get enough of 

them! 

By presenting data in a compact and originative format, Inforgraphics 

are able to promptly convey knowledge and engross its viewers. Most 

Infographics are fun to read and supply valuable data. 



 
 

Crucial to marketers, submitting unique Inforgraphics to the internet 

that have to do with your niche, is among the best things you are able 

to do for online marketing! 

Below you'll find a set of tools you are able to utilize to produce your 

own Inforgraphics.    

 Produce free custom Inforgraphics in moments with Visual.ly  

 Piktochart helps users produce engaging graphics from their 

information/data.  

 Based on the Google Chart API a brilliant tool to produce 

amazing charts the way you like them, it will let you produce 

lines, bar and pie charts, Venn's diagram*, radar charts and 

scatter plots  

 AmCharts is a set of JavaScript (HTML5) and flash charts for 

your sites and Web-based products. A paragon tool to yield 

charts for your interactive Inforgraphics.   

 Wordle is a toy for putting together “word clouds” from text that 

you supply. Search through over 297000 free icons. Browse 

icon sets by class, artist, popularity, date.  

 Pixlr is a free internet photo editor. Edit, adjust and filter your 

images. No registration required.  

 

 

 

 



 
 

Chapter 6:  
Learning How To Format Correctly 

 

When you're scrambling to 

express a complex concept or 

point to your readers, you may 

utilize an Infographic.  

An Infographic, short for 

"information graphic," is an 

image configured to exhibit 

facts, statistics and additional 

knowledge by the utilization of 

visual elements.  

By utilizing visual components 

like graphs and charts, you may 

break down hard to understand 

themes that may be understood 

by the bulk of readers. 

Infographics are available on 

the Web, as well as in papers 

and magazines. There are some 

characteristics that a lot of 

successful Inforgraphics share 

and you may utilize these same 

features to produce your own efficient Inforgraphics. 



 
 

Plan the Infographic utilizing simple and refined aesthetics. An 

Infographic that isn't visually aesthetic won't keep the viewer's 

attention long enough to express the material you're presenting, and 

an ugly design might instantly repulse viewers.  

 

Formatting the background 

Change the background to differentiate different areas of the 

Infographic as a subtle cue that the message is shifting, like the way a 

film shifts the background music to point out a new scene. Keep your 

graphs and charts uncluttered and simple to read. 

 

Formatting the colors 

Integrate color into your Infographic to make the visual aspects stick 

out. Utilize a color scheme that is complimentary to help highlight 

crucial data. Keep away from bright, clashing colors as well as dull 

grey and mauve color schemes. Utilize an online color wheel tool to 

select contrasting and complimentary colors. 

 

Formatting the text 

Compose concise text and center on answering one question. A wall of 

text will be passed over by people, so keep the text short and 

poignant. Break apart essential text with drawings, partitions, and 

additional visual components. The point of an Infographic is to 



 
 

express ideas rapidly; don't make your viewers read through long 

passages of text if a graph or brief list may communicate the same 

data. 

 

Checking your Infographic 

Proof your Infographic for writing and numerical errors. Visitors tend 

to distrust a pie chart wherever the listed portions add up to more 

than a hundred percent. Check for spelling errors by copying your 

text into a word processor and utilizing spell check. Check and check 

again any mathematics utilizing a calculator. 

Check over your facts and name your references. The data is the chief 

point of your Infographic and it's only as great as the studies utilized 

to back it up. Never include facts that haven't been checked utilizing a 

reputable source, like a science journal or an independent study or 

poll. If there's any question about the integrity of the data, don't 

utilize it. Name your references at the bottom of the Infographic in a 

legible font and include the URL for any internet references.  

 



 
 

Chapter 7:  
How To Get Your Infographic Go Viral 

 

When you hear somebody bring up Inforgraphics you’ll commonly 

hear the word viral along with it. 

The concept is that amazing Inforgraphics simply go viral. However, 

what many individuals don’t tell you is how to in reality get it to 

happen. 

You may take months producing the most amazing Infographic, 

however if no one knows that it is out there then you're not going to 

get very far. You really have to let people know it's there for it to do 

well. However unless you have the following of a J Lo or Keith Urban, 

then a few tweets, an email or blog post isn't going to help you out 

much. 

You have to break out the secret tactics. Let me demonstrate how it’s 

accomplished: 

 

Use a press release 

There are a couple of things that I like about press releases. One, they 

better keyword rankings, raise Net profile, traffic to your site and 

incoming links. 

 



 
 

Besides, the press release is the perfect chance to tell the tale behind 

your Infographic. What did you discover from your exploration of the 

subject? It’s likewise an amazing chance to demonstrate how your 

research affected your audience. 

It’s crucial to write your press release to stick out from the crowd. A 

ton of releases are issued daily. That means you have use the 

following things: 

 Author a persuasive lead – the lead is the 1st sentence or 

paragraph. It’s what will get individuals to want to learn more. 

You have to get this right like you would when composing an 

amazing headline and first sentence. Try out your leads on 

several different individuals. Try out writing leads on Facebook. 

See what individuals react to. 

 

 Be unique – while it’s alluring to consider other press releases 

to get a concept of how you ought to author your press 

release…do not do it. There are way too many press releases 

that conform to a ho-hum template. Step out of the box and find 

a hook that will pull individuals into your personal story. 

 

 Write towards readers issues – who's your audience? How will 

your Infographic resolve their most important issue? If you do 

this, your audience will read and react to your press release. 

This implies you have to know your audience like the back of 

your hand so that you may supply data that they require. 



 
 

 It has to be relevant – individuals who find your press release 

with an online search will want you to satisfy the promise you 

made in your amazing headline. Resolve their issue…and make 

certain it's relevant and meaningful. 

You can use PR Newswire, PRWeb, PR Leap, and PR Free as nice 

options for making and submitting press releases. 

 

Make a social media release 

Next is the social media release. This is essentially a press release that 

will work for social media sharing. This will be an amazing 

complement to your press release. 

So why spend some cash and submit a social media press release? 

Easy…the power behind social media is it drives traffic to your 

material. 

Utilize the same kind of rules for authoring a press release; however, 

you’ll likewise have to use the accompanying factors: 

 

 Main headline – author a short, keyword-rich headline. 

 

 Sub headline – if your idea is too long to fit into the headline, 

make a second headline. This ought to supply an additional bit 

of information that will attract readers. For instance, “Twitter 

Drives More Traffic than Facebook” may be your main headline. 



 
 

Your sub headline manqué “New study explains Twitter drives 

50% more traffic to sites.” 

 

 Overview – this is like the lead in a press release, which implies 

your chance to let the reader know you have a resolution and to 

pull the reader in. 

 

 Main Body – the body is where you'll share the cause-and-effect 

angle of your Infographic story. Simply set up the who, when, 

what, where, why and how in a compelling way. 

 

 Facts – speaking of facts, make sure you share some of the 

relevant stats or findings from your Infographic. Share them in 

a teasing fashion that makes the reader want to learn more. 

 

 Bullet Points – give facts in bullets so that individuals may copy 

and paste into their preferred social media platform. 

 

 Author info – make this short however sweet. Include links to 

your site, Twitter and Facebook accounts. 

 

 Use Multimedia links: – include additional media that's 

relevant to your Infographic.  

 

For social media press release tools, check into Atomic PR or Pitch 

Engine. 

 



 
 

Make a social media sharing idea for your Infographic 

When it comes to sharing with social media, the beginning thing you 

ought to do is release your Inforgraphics in your blog and then boost 

that post with social media web sites like Twitter and Facebook. 

However, you require a strategic plan to get the most exposure. Your 

social media sharing idea might look like this: 

 Design your Inforgraphics that they are embeddable – buttons 

for social sharing on the page that has the Infographic ought to 

be simple to see and utilize. Use a text area form element with 

the embed code that users may copy for the Infographic (with 

link back to your web site). 

 

 Set up a roll out of tweets – every tweet ought to have one 

particular fact from your Infographic that you may send bit by 

bit to your audience. Every tweet ought to have a link back to 

the Infographic. How many tweets do you need to schedule? 

Simple, merely make as many tweets as there are facts on your 

Infographic. 

 

 Use this same kind of drip system  on Facebook and Google+ – 

only with Facebook I'd spread out the posts out over a longer 

time period like each day. With Twitter you may likely tweet 2 

to 3 facts daily. When all scheduled posts are completed, rinse 

and repeat. 

 

 



 
 

Release the Infographic on Pinterest and Tumblr  

These are amazing social platforms that have got enormous growth 

recently, and are truly simple for users to share your Infographic. The 

re-pin procedure on Pinterest and the re-post procedure on Tumblr 

are both amazing ways to spread a message. 

 

Use Flickr 

With Flickr you’ll have to break the Infographic down into screen 

shots, and then release every segment on Flickr. Every section ought 

to have a link back to the complete Infographic. When all of the 

sections of the Infographic have been released, publish and market 

the complete Infographic on Flickr with a link back to the original 

page. 

 

This easy technique alone ought to produce some serious attention 

for your Infographic. 

 

Use directories 

There are so many first-class directories, blogs and archive web sites 

dedicated to Inforgraphics coming out you might truly get some 

attention simply by getting your Infographic on some of, if not all of 

these web sites: 

 



 
 

 Visual Loop 

 Visual.ly 

 Daily Infographic 

 Infographics Archive 

 Cool Infographics 

 Infographic Journal 

 Flickr 

 Infographics Showcase 

 

Besides, browsing a site like Visual Loop will provide you lots of 

amazing ideas for making your Infographic. 

 

Manual outreach 

If you’ve ever done email outreach campaigns for link building, you 

understand how hard it is. However the great news is, it’s much 

simpler with Inforgraphics. There are 2 primary ways to accomplish 

manual outreach for your Inforgraphics…first is to reach blogs that 

might be interested in putting up information about it and following 

that is to people's with popular Twitter accounts. 

 Using Blogs 

o With Google blog search and Technorati search for blogs 

that write on subjects related to your Infographic. Make a 

list of them, and send off an email telling them about the 

Infographic. Tell them that they may share the 



 
 

Infographic with their visitors by embedding it in their 

blog or by tweeting it out to their subscribers. Make 

certain you include the embed code too and a tweet they 

may copy and paste into Twitter. 

 

 Using   Twitter 

o Not everybody blogs, however many individuals have 

Twitter accounts. With Twitter’s search feature, search for 

particular keywords related to your Infographic. Direct 

message those exploiters and tell them about your 

Inforgraphics. A few of these individuals will share it; 

while other people won’t…it’s all about the numbers. 

 

Naturally, don’t forget to email your Infographic to your contacts. Ask 

them to embed the Infographic on their web site. Most of these 

individuals will accept the offer as its simple way to add material and 

value to their website…particularly if they're among the first to share 

it. 

Make certain you use credible sources in the designing of your 

Infographic. And once the Infographic is completed, let them know so 

they may share it with their people.  

  



 
 

Chapter 8:  
What’s The Proper Etiquette For Re-
using Others Work? 

 

The greatest internet marketers aren't frightened to share. Share 

material; share links; share thoughts; share information; you name it. 

In fact, the inbound entrepreneurs who love to share commonly get 

terrific results because of it! 

The thing is, occasionally marketers get a little protective of their 

material. All that difficult work and none of the recognition. Not nice! 

Well, some of the times it's not that somebody’s being underhanded 

... they simply don't know "how the Net works." You are supposed to 

share material; however, you are likewise supposed to provide credit 

where credit is due. So you need to know the right methods of source 

attribution so the correct individuals get credit for their stuff.  

Naturally, a few individuals who have material online don’t wish to 

share at all and will get really distressed if you copy their material, 

even if you provide full and generous credit for it. Copies of images 

and news articles lead to this objectionable reaction more than other 

material; however, you have to be heedful about copying anything 

that doesn’t indicate it’s all right.  

 



 
 

Here’s how to do it right, but respect it if somebody doesn’t wish you 

to use their material. 

 

Crediting in Social Media 

If you're sharing soul else's material in social media, you give proper 

credit depending upon the social network.  

For Twitter: just include a "via @username" someplace in the tweet. 

If you are retweeting somebody's material however you edit their 

original tweet, make sure to edit "RT" to "MT," which means 

"modified tweet." 

For Facebook: Facebook makes it pretty simple to provide credit 

when you're sharing somebody else's material -- they have a 'Share' 

button on their timeline! 

If you're using material from elsewhere on the internet, however want 

to give attribution to a different individual or business -- you may find 

that individual/business on Facebook and link to their timeline in the 

status update. 

Lastly, if you are sharing material from a different source and they 

don't have a Facebook, then the link to their material will do. 

For LinkedIn: LinkedIn is simple. Simply include the link to the 

material you are citing in the update, and cite the individual or 

business name. 

 



 
 

For Google+: On Google+,  include the name of the individual or 

business whose material you are using in the text of your update, for 

you may then link to their Google+ profile, much like you'd do on 

Facebook. Merely use a + or @ and their Google+ name! 

For Pinterest: Pinterest is all about material sharing, so it's no wonder 

suitable source attribution is essentially built in with their "Repin" 

button. As you go to repin material, however, occasionally the original 

person has put in a URL, hashtag, or additional indicator of 

authorship. Do not change that link out! And marketers when you 

include your link in the "Description" section of your pin, you might 

get flagged as a spammer. 

 

Visuals 

Visuals in material are crucial. But you have to provide credit to the 

original artist the right way! Here's when you have to give credit, 

when you do not, and how to accomplish it. Not everybody loves to 

share their visual material, so see if it’s all right first. 

 

For Visualizations and Infographics:  

If you've discovered an Infographic or visualization on a different web 

site that you'd like to have on your site, you ought to treat it like you'd 

treat any other material on your site. Plainly use a link to the original 

site where the visual is, and use their name in the text. 

 



 
 

You ought to likewise try your best to uphold image quality if 

republishing visual material -- if the site has embed code, utilize that 

code. It makes your life simpler.   

However what if the visual was planned specifically for your site? 

Well, if you employed a designer, it hinges upon the terms you've 

figured out together. You might hire a ghost designer (rather like 

ghost writers) so that the material looks like it was made in-house by 

your company. In this case, you don't have to concern yourself about 

attributing the design. If you've agreed to provide credit to a designer, 

there ought to be some space in the graphic (not a lot, however some) 

that returns credit for their work. 

If you have a huge list of sources, it could take up too much room in 

the graphic. Merely make a URL that has those sources so readers 

may visit to find more info. Alternately, you may list the sources and 

their URLs in the image if they fit. 

 

For Photographs and Additional Images:  

Much like your Infographic or visualizations, how you cite 

photographs and graphics featured on your site depends upon where 

you got them. If you purchase stock pictures, it's license free. You 

paid for it, you own it, and you may do what you wish with it. 

However, a lot of marketers are attempting to find graphics for things 

like, blog posts, and don't want to pay for a photo each time. A few 

people go to Google Images and merely find a picture they like ... 

thing is, all those images have different levels of permissions. So 



 
 

while it might be all right that some of them are used, that's not 

always true. That's why there are sites like Creative Commons, which 

lets you search for free graphics that you may really utilize! 

 

Note: If you’re going to use the material of other people you have to 

remember to do all of these things: 

 

 See to it that you link the graphic back to their original post - a 

easy courtesy however likewise gives your readers the choice to 

see a bigger version 

 Thank them on Twitter (and additional networks when you 

spread the word) 

 Include a text link (with cool anchor text for SEO help) beneath 

the image to the original post or their homepage - while their 

embed code may already include this - add it if it does not.  

 

 

 

 

 

 

 

 

 

 



 
 

Chapter 9:  
Using Your Networks 

   

Infographics are all the rage at the moment as we have learned. 

Individuals love them, as they're full of worth; they're educational, 

fast to read and entertaining. However, you probably already know 

that and already have an Infographic just waiting to put out there. 

Alas, because of all the noise in this vast cyberspace maize, it’s no 

simple task getting attention, and even the most amazing ones need 

lots of heavy marketing to be seen by many individuals as possible, 

return shares and acquire plenty of quality back links. You likely are 

involved in a lot of networking and you can use that to your 

advantage. 

 

Make sure your Infographic is optimized 

You ought to begin thinking of marketing your Infographic as you’re 

writing it. As we said before, you have to attempt to include as many 

relevant keywords as conceivable in your Infographic so that 

individuals may easily discover it on search engines.  

Make certain you do a lot of research on Google Adwords to 

determine the best keywords for your needs and for the tags you'll be 

utilizing.  Include your main keywords in the title of the Infographic 

so it’s even simpler to discover on Google. But, do not utilize too 

many keywords, as your Infographic might become indecipherable. 



 
 

 

It has to be simple to embed 

Among the greatest things about Inforgraphics is that you may get a 

lot of quality back links from them. For that to occur you have to 

attempt to get individuals to share it and link it back to your stuff. 

But, unless you’ve produced the best Infographic in the world, you 

have to make certain you make it simple as possible for individuals to 

embed it.  

The greatest way to do this is to supply them with an HTML embed 

code: they'll be able to embed the Infographic easily and you'll get the 

back link. If you’re not acquainted with HTML codes, try SEO Gadget 

which is the most aboveboard embed code generator around.  

You shouldn’t forget the fact that a few individuals will simply copy 

and paste the picture, so you ought to make certain your Infographic 

is heavily branded and that it has a link to your material. 

 

Sharing is OK 

This is both the simplest way to market an Infographic, as well as 

among the most beneficial. Nothing is as great as having lots of 

individuals sharing with followers and friends on social media and 

working to spread the word about your amazing Infographic.  

Firstly, you ought to make certain you have sharing buttons for all the 

huge social networks at the top and/or bottom of your Infographic 

post. A different crucial aspect is to have a call to action at the end of 



 
 

your Infographic, like “If you like this Infographic, please share it”. 

These general techniques will substantially grow your social media 

shares, and you’ll hardly have to do anything! 

 

Use your social media networks 

Infographics are exceedingly shareable and the more individuals 

sharing the better. Use all the major social networks and begin 

marketing it heavily: tweet about it, share it on Facebook and 

Google+, Flickr, Instagram and don’t blank out Pinterest.  

Don’t forget to include calls to action in your tweets and posts as well 

to ask individuals to share it with their acquaintances and followers. 

Make certain you likewise leave adequate space in your tweets so that 

individuals may easily retweet them without leaving anything crucial 

out. 

 

Translate for your network 

If you're servicing an international audience, it could be a great idea 

to translate your Infographic in a few different languages. It’s not 

difficult to do and won’t demand too many of your resources, but it 

may truly increase the visibility of the Infographic.  

 

Don't forget your list 



 
 

If you write a blog post, article or post an Infographic that adds value 

for your subscribers, send a quick email to let them know about it.  

Not only does this get traffic back to your site but it may likewise 

encourage more engagement, especially if you have a loyal responsive 

list. 

 

Use curation sites 

A different way to get your Infographic out there is to use the network 

of assorted content curation sites. The procedure is the same as with 

Infographic submissions sites, and there are lots of content curation 

sites that you may use, like: 

 CurationSoft 

 Scoop.it 

 InternetBillboards 

 Bundlr 

 Digg 

 Phinkit 

 ContentGems 

 Reddit 

 Delicious 

 

Use your video network 

If there’s one thing individuals on the Internet enjoy more than 

images and Inforgraphics, its likely videos. Attempt making a video 



 
 

variation of your Infographic, put it on Youtube and begin sharing it 

on social networks. With both video and image, you stand a much 

better possibility of getting more shares.  To make the video, you may 

for instance deconstruct it; add a little music and perhaps somebody 

reading it. When you’ve deconstructed the Infographic, you may 

likewise utilize the new images to make a Powerpoint presentation 

that you may share on SlideShare, and acquire even additional shares 

and traffic.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

Chapter 10:  
Conclusion 

   

By now, you are probably amazed and inspired with all of the 

information you have read about Infographics. Hopefully you have 

learned valuable concepts that you can use in a beneficial way.  

You are now aware that Infographics are one of the best ways to get a 

complex message out to people in an entertaining and easy to 

understand way.  

You have learned what an Infographic is, how to design one, how to 

format one correctly and many different ways to get the word out 

about your new Infographic. 

 

I hope that this book has given you a head start on getting started 

with Infographics and to have great success with using them in your 

business endeavors. 

 

Best wishes on your ventures. 

 

 

 

 



 
 

OTHER RESOURCES: 

 

WP Headline 

http://scgoldmine.com/go/?nqih 

 

Wp Banner Buster 

http://scgoldmine.com/go/?ns5l 

 

WP Ad Genie Developer 

http://scgoldmine.com/go/?kiag 

 

 

http://scgoldmine.com/go/?nqih
https://www.jvzoo.com/affiliates/info/16170
http://scgoldmine.com/go/?ns5l
http://scgoldmine.com/go/?kiag

